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We are fully immersed in a digital transformation which has led to an overall rethink 

in how we communicate and interact. A new paradigm which forces us to rethink 

workspaces to foster collective intelligence, work together, and create networks for 

the sharing of tasks, interests, and emotions.

Isolating cubicles are now a thing of the past. Yet so are the open spaces that hindered 

privacy and focus at work.

In Actiu we are manufacturers of office 
furniture, specializing in designing 
workspaces focused on the well-being    
of people.
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New trends: 
Space design targeting wellbeing

86% of productivity problems experienced by organisations 

are a result of the workplace. Factors such as the furniture, 

the layout, ventilation, and the presence of natural features can 

hugely affect employee wellbeing, creativity, and commitment to 

the company.

This is the picture given by studies on performance and 

workspaces from the IBV (Institute of Biomechanics of Valencia).

The environment we work in, and its conditions, are vital. In fact, 

improving something as seemingly simple as the lighting may 

increase productivity by up to 20%, according to various studies.

Likewise, improvements in workspaces have a direct impact on 

company productivity: lighting, thermal environment, ergonomics, 

and air quality as well as the organisation of tasks can improve 

performance by up to 30%.

It is increasingly clear that the workplace is a significant factor 

in attracting, onboarding, and retaining talent. It also provides 

companies with innovation credentials and helps employees to 

feel better, be more creative, and be more motivated.

Current trends prefer horizontal, less hierarchical, more open 

spaces which combine areas for focusing with areas for 

teamworking, whilst including spaces where employees can 

socialise and exchange ideas.

There is also an effort to strengthen relationships between 

departments. In fact, it is estimated that more than 80% of the most 

valuable interactions between colleagues can be categorised 

as informal, including water-cooler chat. This underlines the 

importance of having spaces which encourage such interactions.

New trends
Space design targeting wellbeing

Driving forward change in office design

When we want to change the design of a 
part of the space or bring about an overall 
change we normally think of:

• ● Modernising the image of the 
organisation, creating or changing the 
brand identity

• ● Differentiating the organisation in line 
with the various corporate brands

• ● Facilitating communication between 
employees

• ● Retaining and attracting talent

• ● Improving employee commitment

• ● Boosting creativity, innovation, and 
continuous improvement.

Renault Spain Headquarters - Madrid (Spain)
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New trends: 
Space design targeting wellbeing

It is a fact, the concept of office space has changed. It is 

no longer just the place where the furniture is and is now 

spaces which create wellbeing. This is an opportunity for 

organisations to align their transformation goals with the 

need to keep their workers satisfied.

Space should help us to do our work and be more 

productive in a setting where we feel comfortable and 

have everything we need to work.

1. Lobby - Société Générale - Serbia  

2. Relaxation Zone - Pamplona School - Navarra (Spain) 

3. Waiting area. IML Solutions - Ibi (Spain) 

4. Waiting area. Astra Zeneca - Slovakia 

5. Relaxation Zone. University of Cardiff - UK
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Cool Working 
Tools for new paradigms in work zones

So, people are at the heart of everything and the idea is for space design to make them feel better and be more 

productive. A space tailored to tasks and the interactions needed for things to happen and pieces that provide greater 

satisfaction.

Cool Working is the name of the methodology we have developed alongside the Institute of Biomechanics of 

Valencia for designing such spaces. Our own method for assisting organisations that want to get on board with the 

change throughout the whole process of developing the workspace using PDI (People-Driven Innovation) tools.

The implementation of the five spaces in the working environment will depend on the analysis of corporate goals, 

the company culture, and the type of actions that promote productivity and wellbeing. In the drawing up of this 

definition, the possible evolution of the employee numbers, work processes, and the space where they are situated 

must also be taken into consideration. The end result will give us a design that can grow with people and the needs 

of the business.

Focus 
Quiet areas, featuring optimised acoustic design allowing employees to fully focus on 
one single task. Small “sanctuaries” of focus which we can use freely and individually, 

where we can have private conversations, read documents, or simply just enjoy a 
moment to ourselves.

Teamwork 
Nice, open, bright, and well-equipped spaces promoting communication so workers can 

do their job independently, on their own, or in a team.

Social Time 
A well-designed space should encourage connections and creative meet-ups so that ideas 

can spread between people. Spaces that encourage social connections through meeting 
areas, canteens, etc. where creativity can be given free rein and steam can be let off.

Training and Learning 
Flexible, adjustable areas that can be adapted to specific needs offering the greatest 

possible connectivity so that people who are not physically present can also participate.

Privacy 
The design of the most modern spaces must take into consideration the privacy needs of 
any organisation by providing solutions such as private meeting rooms, phone boxes for 
video conferences, and furniture that allows for the storing of confidential documents.

“space can be a leaver for change and productivity gains”

The analysis of the company provided by applying the Cool Working methodology will be 

used to determine the appropriate mix of working styles in each case. This mix, shown in a 

five-sided radar chart, will be forged into a workplace design that addresses and meets all 

the types of work relationships, activities, and cooperation needed by the workers.

This has provided the definitions for the various workspaces that we must consider when designing our offices:

Cool Working
Different spaces 
for different needs!
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New trends: 
Space design targeting wellbeing

We demand evermore versatile and flexible 

spaces: open or closed, dark or light, open plan 

or compartmentalised. Contemporary spaces seek to 

promote creativity and innovation whilst also being 

a welcoming place that makes a positive impact on 

people’s wellbeing.

Every company and space needs its own custom 

formula. Professionals use a comprehensive approach 

for these projects, which means they analyse the 

company’s internal vision as well as the space itself, 

its visual and acoustic qualities, biophilia, colours and 

materials, new technology, and furniture.

Therefore, we see how colours and textures have a 

direct impact on our mood. Sober and dull design, which 

has traditionally been synonymous with offices, has been 

replaced by a warmer and more welcoming style which 

until recently was only found in homes or entertainment 

venues. The use of sofas, armchairs, and furniture that 

help to “dress” that welcoming feeling helps with taking 

time out over the day, inspires the creative ideas needed 

in business processes, and encourages connections 

between departments.

This context is exactly what leads companies to make 

changes in the design of their spaces and use furniture 

differently to the way they used to.

The use of furniture in 
new offices
More soft seating, design, and customisation

Layout example where we create 

spaces for private conversations 

in an unused passageway. The 

acoustic material of the furniture 

lowers noise levels to create the 

feeling of privacy.

Layout example where we create 

a waiting area in a small space 

designed to offer a “homely” 

(carpet + individual lighting) and 

disruptive (avant-garde furniture) 

area.

Examples of canteen spaces 

and lounge areas. Armchairs and 

stools are commonly used in 

these areas and different priorities 

are targeted (encouraging taking 

time out, standing desks, quick 

and informal meetings, bringing 

about contact between different 

departments).

Now, hallways and passageways can become an experience for people through the use of soft seating and 

setting up small areas:

Traditional waiting areas can portray company values to visitors through the use of colour, lighting, and textures 

in furniture that creates positive feelings.

In this document we offer you 4 professional pointers that will help you to understand the layout of various areas: 

use of colours, decorations, types of furniture, and, generally, attractive and inspiring designs.

The layout of spaces for social time and teamwork creates positive interactions and convinces companies to set 

up spaces for informal meetings and standing desks.

Actiu London -  London - UK



Inspiration
in area design
Soft seating as a differentiation tool: 
from reception to the canteen

The first thing to understand when creating areas in our offices is that they have a 

specific goal. Furniture, the available space, the use of technology, the type of lighting 

required versus the existing lighting, and the colours to be used can vary greatly from 

one area to the next.

We will focus on 4 possible areas in a business:

1| Lobby/waiting areas

2| Meeting/teamwork areas

3| Private areas

4| Canteens/Eating areas

Société Générale -  Novi Sad - Serbia
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Soft seating: 
Soft Seating as a differentiation tool: from reception to the canteen

1| Lobby/waiting areas
Do you regularly receive clients or providers? 
Do you have a reception/welcome area in the lobby? 
What do you want to convey in this space?
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Soft seating: 
Soft Seating as a differentiation tool: from reception to the canteen

Lobby/waiting areas
The lobby and waiting areas are usually 
the first thing visitors see in our company.

If we want to make a good first impression on our clients, providers, and 

collaborators then we should pay close attention to this space.

Generally, the reception, the lobby, and waiting rooms have the following characteristics:

• ●● Used for short periods of time.

• ● Designed to make a powerful first impression.

• ● Don’t normally feature technology.

The furniture and decoration reflect company values (colour, layout, decoration style).

This example features Bend, a piece that provides motion and originality for adapted 

spaces. It offers endless possibilities for customisation and highly intuitive assembly of 

the modules. In corporate colours, as shown in the example, it forms part of the design of 

the space and adds dynamism. Bend is a great choice for areas where we receive both 

small and large groups of visitors.

ejemplos de configuraciones - Bend

1. Lobby - Société Générale - Belgrade - Serbia  

2. Relax Zone - Orgatec Fair - Germany
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It’s also likely that we don’t have a large area to receive 

visitors. In such cases, Longo sofa options can be fitted 

together to dress the space and provide the same 

versatility (modular set up). 

These spaces can be strengthened with the use of plants, 

carpets, and decorative items (paintings, lamps).In the 

examples on this page we can also see how we can play 

with the lighting to create different effects.

1. Relaxation area. University of Cardiff - UK  

2. Waiting area. Astra Zeneca - Slovakia 

3. Waiting area. Renault Spain Headquarters - Madrid (Spain)

1. Producto: Longo Soft Seating, con mesas auxiliares. - Proyecto_Baxalta (Bélgica) 

2. Product: Noom Series 30. Models of 4 conical legs in beech wood and models of 4 metallic legs in 

white finish _ Before project _Coworking (Valencia)

The design of the artificial lighting is the product of a joint study of the architecture 

and layout of the internal space and natural light. To remedy the lack of sunlight, 

companies are increasingly turning to new technologies and customised solutions 

to create different areas. Doing so creates a balance in the lighting that greatly 

reduces the possible harmful effects on employees’ sight and health. This means 

that extremely different uses can be housed in the same setting, including 

individual workstations, meeting rooms, teamwork areas, and training rooms.

How to make the most of natural and 
artificial lighting 

In the photo above, natural lighting and the colour of the furniture and the floor 

create an impression of neatness and tidiness. Ultimately, this may be the user’s 

first impression when they arrive.

What if we want to transmit other values? The next photo shows a completely 

different example. The lighting is artificial, a range of dark colours is used to 

create a serious and stylish effect. The furniture used (Noom) is chosen to give the 

user a feeling of warmth. You can use this area for inspiration if you’re looking to 

create an inviting, avant-garde space.
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Soft seating: 
Soft Seating as a differentiation tool: from reception to the canteen

Another factor that can give us inspiration is 

the option of using objects that help us to 

iron out specific problems. This is the case 

in the photo (1) where we use acoustic panels 

in the decoration to absorb any noise that may 

come from the waiting area when there are a lot 

of people waiting at the same time (e.g. a medical 

practice, where there can be various users in the 

space waiting to be seen).

Longo as a modular system of sofas, storage 

solutions (cupboards, bookcases), acoustic 

accessories and panels which includes 

accessories and decorative items, the Longo 

programme can help us to create a setting that 

eases negative feelings while waiting or the 

bothersome effects of noise in such situations by 

providing comfort and adding colour and design 

to the space.

Using a new workspace designed for 
working or repurposing an old site, both in 
new builds fully designed as office space 
and in charismatic historic buildings in the 
city centre, entail very different processes. 
Open plan spaces and the use of glass, in the 
former, and sold structures or listed facades, 
in the latter, determine the design of the 
spaces to be found inside.

Another option for easing the effects of noise in 

waiting rooms or passageways is to create less 

discreet distractions. In the photo (2) there are 

clearly two areas in this space. To the right, where 

the design of the furniture provides acoustic 

qualities (Badminton) and items such as carpets 

and coffee tables are used to create a relaxed 

area that encourages informal meetings. And 

to the left, an area that manages to block noise 

by creating a private area within the space that 

perfectly fits its surroundings through the use of 

glass.
Movistar Sports Center - Madrid - Spain
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Soft seating: 
Soft Seating as a differentiation tool: from reception to the canteen

Société Générale - Serbie
Location: Republic of Serbia.
Project: Lobby/waiting areas.
Programs: Bend, Uma

University of Cardiff - UK
Location: United Kingdom.
Project: Relax area.
Programs: Longo Soft Seating

Design Tip!

The current trend in workspaces favours intelligent use of colour, 
both on the floors and walls and in the furniture itself, depending 
on its use and purpose. Corporate colours often influence the 
tones used to convey company values.

In this project, the furniture is adapted to a very specific 
space and fully fits in with the wooden design by removing 
the metallic legs from the chosen product. An example of 
customisation that greatly expands the passageway with the 
addition of design and colour.


